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various video games, CD-ROM titles and corporate initiatives to enter emerging Internet and digital
entertainment markets. He secured exclusive rights and developed the Official Internet Website for the
Oscars©, negotiating strategic marketing alliances with the Academy of Motion Picture Arts and Sciences,
ABC Television, AOL, Kodak, Revlon, Microsoft, and all of the major film studios. David developed Internet
marketing strategies and implementations for Revlon, Kodak, Aramark, AMPAS, the American Academy
of Achievement and many other organizations, public and private. He also wrote the business plan,
raised two rounds of private financing, and launched The Learning Network, an Internet-based e-learning
company, where he served as its first President, CEO, and Chairman of the Board.

 David earned his Bachelor's Degree in Psychology and Communications from the University of Southern
California, and an MBA from Pepperdine University

Mark Hirsch
Senior Publicist

A Media Relations professional and Gold ADDY Award-winning
copywriter, Mark Hirsch has over twelve years of experience in achieving
national media coverage and top tier placements for his clients.

Mark’s unique brand of media pitching was developed during his five
years as a registered representative in the investment banking industry,
selling IPO shares to high net worth clients. Moving on to a high profile
Beverly Hills PR agency, Mark launched his career as a successful

p u b l i c i s t , where he represented such clients as British Airways, Weyerhaeuser, See’s
Candies and Libby’s. Mark has planned and executed over 450 Video News Release campaigns for
many of the world’s leading brands including:

! 3M ! John Hancock ! Sun Microsystems
! AT&T ! Kimberly Clark ! Tetley
! Baxter Biotech ! Lotus Development Corp. ! The Internal Revenue Service
! BMW ! MASTERCARD ! The National Association of
! Braun ! Motorola Securities Dealers (NASD)
! Cisco Systems ! NY Life ! The National Safety
! Digital Equipment Corp. ! Pfizer Council (NSC)
! E*TRADE ! S.C. Johnson & Sons ! The CDC
! Hormel ! Smith Kline Beecham ! Toyota
! IBM ! State Farm Insurance ! U.S. Surgical

Larry Thomas
Director / Writer / Producer

Larry Thomas is a triple threat – a director/writer/producer with over
twenty-five years of production experience.
His professional career includes seven years at channel nine in Los
Angeles. (KHJ and later KCAL) Thomas directed a wide range of
programming, including news and public affairs, live event coverage,
telethons, sports, and music shows. He has received several local
Emmy awards.
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Thomas was also the writer/producer/director of the pop-culture classic ELVIRA, MISTRESS OF THE
DARK, a campy, syndicated program that was seen throughout the country and that made the Elvira
character a Halloween perennial.
Thomas has participated in various commercial campaigns for companies like Scott Paper, Lee
Pharmaceuticals (those press-on nails), and Target Stores. He directed 65 episodes of “RICHARD
SIMMONS SLIM COOKING”, a syndicated program that featured the exercise guru and that originally
aired on CBS O&Os.
His knowledge of the infomercial arena began with the landmark WHERE THERE’S A WILL THERE’S
AN A series, hosted by both John Ritter and Michael Landon. He has directed or written a vast array
long-form commercial programming, including infomericals for Hamilton-Beach and Target, infomercials
that starred Morgan Brittany, Robert Culp, Richard Karn, Cheryl Ladd, Pat O’Brien, Jim Palmer, Sarah
Purcell, and a multitude of others. PERFECT SMILE, hosted by Vanna White, was another runaway
success that Thomas directed, selling well in excess of a million units. As well as his work with major
celebrity talent, Thomas has a unique knack for directing “real people” testimonials.
Over the past three years Thomas directed has CYBERSONIC 2 with Vanna White, a follow-up to the
monster hit, CYBERSONIC with Robert Urich, POWER ZONE with Denise Austin, BOSLEY MEDICAL,
and a four tape home video series for LITTLE LEAGUE BASEBALL.
Recent short form commercials and sales presentations include SPRING CLEAN with Cathy Rigby,
LET’S DO IT AGAIN (an oldies collection), EZ START BATTERY booster (direct response), REGINA
BELL CD release (retail ad), MURAD HAIR CARE (point-of-purchase), and MOLDEX INTERNATIONAL
with Mike Ditka (sales presentation). LaserCare Center, hosted by Barry Nolan of Hard Copy. Straight
to the Maxx, hair straightening system. Fit After Forty, exercise and diet. Stott Pilates, exercise.
Cell-Rx, skin care, hosted by Paula Abdul and currently testing. MaxiGlide Hair Ceramic Flat Iron.
Currently running and placed in the top forty of Jordan Whitney.
S. T. Go of Beverly Hills, skin care.
Thomas is continually involved in production, focusing on both long-form and short-form commercials
and other broadcast programming, as well as home-video, corporate, and how-to projects.

Darryl Rehr
Producer / Writer / Director

Darryl is a producer, writer and director of prestigious documentaries
which have appeared on History Channel, HGTV, TNN, Travel
Channel and elsewhere. His Emmy-award-winning TV News career
includes work for Entertainment Tonight, Fox News Channel, CNBC
and many others.



TVA’s News Team

www.businessworldnews.tv www.entertainmentworldnews.tv www.healthworldnews.tv www.politicalworldnews.tv

Servicing Clients Worldwide
1-888-322-4296

info@tvaproductions.com

Mark Kriski
In addition to co-hosting "BUSINESS WORLD NEWS" Mark Kriski can be seen daily
on the "KTLA Channel 5 Morning News." His unique style combines astonishing
versatility with a driving ambition to provide a lighter look at the news to Los Angeles'
early risers.

A 5-time Emmy Award winner (2 personal, 3 for "Morning News"), Kriski was praised in
a recent news article by renowned Los Angeles Times television critic, Howard
Rosenberg.

Kriski studied radio and television arts at Fanshaw College in London. Kriski's radio career included
stints as a DJ, program director, weather announcer and promotion director. He has also appeared in
commercials and engaged in voice-over work. Always eager to meet viewers, Kriski makes many personal
appearances at KTLA community events and others activities.

Asha Blake

Asha Blake has managed to achieve what few women on television have been able to
do, work successfully in television news and syndicated daytime programming. During
her career, Blake has anchored several national news programs for ABC and NBC
news, and won several awards while reporting for four local stations. Over the course
of her career, she has earned six Emmy nominations, four of which were just in the
last year.

In addition to anchoring the news, she acted as writer, producer, and talent for three
different programs and won two Emmys for Best Writer and Best Performer for her

show, "Asha Blake: One on One". Those special programs also earned 12 Emmy nominations for her
team in 2006.

Previously, Asha co-hosted the national news programs "Later Today" on NBC, and "World News Now,"
"World News this Morning," and "Good Morning America Sunday" on ABC. She also reported for "World
News Tonight with Peter Jennings" on ABC. Regionally, Asha also worked as a news anchor in Detroit,
Minneapolis, and Little Rock.

Asha has hosted two nationally syndicated shows: "Smart Gardening" on PBS and "Life Moments", the
nationally syndicated daytime women's reality program that celebrated great and unbelievable moments
in the lives of every kind of women. "Life Moments was distributed to over 80% of the television markets
in the United States, and "Smart Gardening" had wide distribution as well.

She has been actively involved with many charity organizations, including serving as a celebrity
ambassador for UNICEF, volunteering for Make A Wish, and supporting Race For A Cure and Meals on
Wheels. Following the 9/11 Attacks, Asha created and launched a public service website providing a
free advance planning guide to help organize pertinent personal information in the event of an emergency.
She is also writing a book version, "4My Emergency," to help families in crisis.

Asha was born in South America and raised in Toronto and Minnesota. She received her Bachelor's
Degree from the University of Minnesota Journalism School. She has a daughter, Sasha, and has a
passion for photography, rollerblading, cooking and reading.
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Special Recognitions & Awards

1987-2008 -  TVA featured on NBC , CNN, in Newsweek, LA Times, Ad Age ,
Adweek, Amusement Business, Marketing News, Direct, F ilm & Video,
Response TV, E lectronic Media, etc.

2008 - Awarded national media campaigns for the hit movies, “Bottle Shock”
and "Nobe l Son" (TVA's CEO , Jeffery Goddard was executive producer).

2007 - co-Produced nationa lly te levised ceremony “The CAMIE Awards”

2006 - Launched nationa l media campa igns for Klegg USA with Paula
Abdul; and for best-selling books, “The Smartest Investment Book You’ll
Ever Read,” “Weapons of Mass Distortion,” “John Goddard’s The Survivor”
and “The Alcoholism and Addiction Cure.”

2005 - TVA's VNR for Space Adventures breaks a ll-time viewing record.

2004 - TVA creates hit newsmagazines "Entertainment World News" and
"Political World News."

2003 - DVD for Cessna Aircraft wins The Aegis, Te lly, Omni, Aime , Axiem,
and Videographer awards.

2002 - "Business World News" reaches 75 million households nationwide .

        - VNRs for Universa l Studios and Nicke lodeon break viewing records.
        - United Airlines commences in-flight a irings for TVA's newsmagazines.

2001- TVA creates hit newsmagazines "Entertainment World News" and
"Political World News."

        - TVA promotes award-winning movie "The Other Side of Heaven."
        - Commenced a irings of "Hea lth World News."

2000 - "Business World News" featured in Investor's Business Da ily, LABJ,
and on KCET TV.

1999 - Commenced national airings of newsmagazine show "Business
World News"

1998 - Co-produced the largest outdoor spectacular on the East Coast and
in Six F lags history.

1998 - Rece ived five Gold Aegis Awards for Cessna , Daewoo, Litton
Industries, Nicke lodeon, and Highlander (the TV series).

1997 - Featured on The Learning Channe l's "How'd They Do That?";
Produced hit shows for Nicke lodeon and Highlander; Commenced
production on news-magazine show "Business World News."

1996 - Rece ived two Te lly Awards in 3D Computer Graphics/Animation and
Best Special Interest Video; Produced a film-based attraction (five-stories
high) for theme-park in Duba i, U.A.E .; TVA conducts 7th annua l New Media
Symposium at BonAventure Hotel.

1995 - TVA finished production of the world's largest WaterScreen show in
Shangha i, China.

1994 - TVA conducted its 5th annua l New Media Symposium at
BonAventure Hotel (2,500+ in attendance)

1993 - Rece ived five Te lly Awards in Computer Animation; TV Pilot;
Marketing; and Direct-Response TV.

1991 - 2008 - Featured in PBS' Specia l "Power in the Pacific"; Judge for
the Emmy Awards.

E igh t  T ime  E mmy Aw a rd
W inn ing N e ws Te a m

S e v e n- t im e  Te l ly Aw a rd
W inner

F ive - t ime  Go ld Aeg is Aw a rd
W inner

Themed Ent ert a inment
Assoc i a t ion

 Interna t iona l Associa t ion of
Amuse men t  P a rks &

At tract ions

Na t iona l Associa t ion of
Te l e v is ion Progr a m

E x e c u t i v e s

Pres ident 's Aw ard Southern
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American Red Cross
The Red Cross
community is
grateful for the

professional and cooperative spirit
with which you undertook this
project. The high quality results are
a testament to your creative skill
and imagination and the success is
in no small way related to your hard
work and willingness to strive for
excellence. It was a pleasure
working with you and we will
certainly turn again to TVA for
future endeavors. H.T. Linke,
Director, Communication and
Marketing
Applied Medical

During Applied's
medical convention
in Chicago, TVA

saturated the market by running
the Spotlight on local cable
channels and in hotels surrounding
the convention center (via closed-
circuit cable) as well as on-board
shuttle buses.
"All of us at Applied Medical are
very pleased with the BWN
production that you developed
which features our new Intromit
Hand Port. ...the coverage we are
receiving on national television has
increased awareness of this
exciting new surgical technology. I
wanted to thank everyone at TVA
for the professionalism and sincere
interest that was displayed
throughout the entire production.
The finished product reflects your
commitment to excellence. I
sincerely enjoyed working with you
all and will be contacting you again
for future projects." Terry
McCarthy V.P. Marketing
Baskin Robbins

"Your company
was always

responsive to our needs, always on
schedule, and thoroughly creative.
We will certainly not hesitate to call

upon you again in future endeavors
and will heartily recommend your
company as one of the best we've
seen." Maureen McConnell
Marketing Mgr.
Cessna

For several years
in a row, Cessna
has assigned TVA

along with a number of agencies to
produce high-end projects including
the multi-award winning "Citation X
Experience" DVD. Cessna needed
a state-of-the-art business tool to
market the fastest business jet in
the world to potential buyers. The
result makes full use of cutting-
edge DVD technology with over 50
motion menus, interactive 360
degree virtual tours of both the
inside and outside of the Citation X,
a simulated flight deck, 5.1
surround sound and a direct link to
the Cessna website. "It's the next
best thing to flying the plane itself."
To date, the DVD has won The
Aegis, Telly, Omni, Aime, Axiem,
and Videographer awards. Based
on its immediate success, two new
multimedia presentations were
soon to follow for the CJ1 & CJ2
Business Jets."Excellent!
"Outstanding! "Yours was a jacket
job!" Tom Zwemke Director of
Communications

Charme - The Science of Skin Renewal
...the November 10
airing on WE-TV
alone generated

over 30,000 web hits and 60 phone
calls to our distributor.”Shigeru
Ikuta Sr. VP Mikuni Corp.

Children’s Miracle NetworkThe
4-5 minute program
and PSAs TVA
created with LeAnn
Rimes and Michelle

Kwan helped them exceed
revenues by several million dollars.
It aired nationally and in Canada on

television, and in nearly 2,000
movie theaters and on-board Delta
Airlines everywhere they fly for an
entire month. In a "Spotlight on
Success" segment with actor John
Schneider, BWN went behind the
scenes to show how CHILDREN'S
MIRACLE NETWORK achieved the
single most successful fund
raising event in televised history,
raising an unprecedented
$229,000,000 to help 17 million
kids. Roger Cook, VP
Communications
Cortislim
One thing that rang through loud

and clear for us is that
your group does a great
production. We love your
work. Dr. Greg
Cynaumon co-creator of
Cortislim

DeVry
I’m really really
pleased!
GREAT JOB!

I appreciate the work thats gone
into this!
Kudos!
Joe Hines
Marketing Director
DeVry University and Keller
Graduate School of Management
Guthy - Renker
Lenny Lieberman and I certainly

enjoyed seeing your
facilities this week.
You've created quite

a name for yourself and I can see
why. I particularly appreciate your
philosophy of leveraging out
producers, directors and various
other talented people to deliver the
goods at a time when you need
them most. You have really put
together quite a package. A
combined synergy of our various
organizations could be potentially
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profitable for all of us. Greg
Renker, co-founder
Jordan Education Media, Inc.

"For several
years we’ve been
using one of the

top production companies in the
country, TVA, to assist us with the
production and editing of our in-
school communication programs.
Our educational videos have been
of such high quality that hundreds
of thousands of schools are
continually using them across the
nation and such sponsors as
Lincoln-Mercury, McDonalds,
Disney, Dominoes, Kellogg's, and
Nickelodeon have been quick to
jump on board as sponsors….we
are able to get very competitive
pricing with feature film duplication
quality, exciting packaging and
distribution that to date, has met
every deadline and budget that
we’ve thrown at them." Brian Bice
President

LJ International (JADE)
(Share price has
tripled since hiring
TVA)

“Again, I can't thank you enough.
You guys delivered, again,
especially on such horrible
guidance from me.” Haris Tajyar,
Managing Partner, Investor
Relations International

Medialink
"We have never
had so many

PSA directors show as much
enthusiasm as they showed for
these PSAs. Strong interest
included some nationals. The
directors loved the talent and the
cause. They returned our calls
promptly if we left a message and a
few of them called us for the tape,
because someone in their
newsroom saw it on the wire."
Tanja Sadowski Account
Supervisor

Namco
"Reaction to the
SPOTLIGHT has

been universally positive. It really
looks good." A. Homma President
NCR
Great return on our investment.

TVA offered just the
right blend of
Hollywood glitz and

corporate message." Matt
Stankey VP Marketing
NeuroMedica Inc.

NeuroMedica
was faced with a

significant marketing challenge
and limited production budget to
introduce a new category of health
/ wellness products...
neuroceuticals. Because of the
difficulty in explaining this
departure from conventional
vitamin supplements TVA
proposed various approaches to
bring the 'medical event' focus to
our product line. Starting with our
first age management product,
Nurenex, TVA provided  excellent
production guidance to create a
credible information showcase fully
utilizing the strong testimonials
Nurenex has received.  Production
went like a finely tuned NASA
project and we are very pleased
with the enduring value of the TV
programs which were created by
the high energy team at TVA.
Nathan Sassover Founder /CEO
NeuroMedica Inc.
Nutrilite Health Institute
Tremendous success! And I've

never looked so
good on-screen.
SAM REHNBORG,

PH.D., President,
Opex Communications

OPEX
Communications is a
small nationwide
telecommunications
business in Chicago,

Illinois. TVA and its TV show,
"Business World News" has
allowed us to expand our brand
very economically through their
professional production and

distribution capabilities. We were
able to reach millions of people at
a fraction of the cost of traditional
marketing methods. The
production value was superior and
the format was very convincing. We
are very pleased with the response
and recommend their services to
any size company. Thomas W.
Jacobs CEO

PracticeXpert, Inc.
One of the
challenges  we
have in our
business is

getting people to understand what
medical  billing is, and how our
combined technology and services
approach delivers a  superior
product to the customer, on a lower
cost basis. Recently we presented
our company's story at the
National Investment Banker's
Association conference in Las
Vegas. We began with a power
point presentation and it was clear
that  many of the  attendees did
not  understand our business, from
our presentation. However, during
the breakout sessions we played
the corporate video {edited from the
TV news Spotlight} that  you
produced  for us, and it was  as if
the audience were going through an
epiphany. Suddenly everyone
seemed to understand what
PracticeXpert is  all  about, and
as a result, we have extremely
strong interest from a  number of
sources for funding our company.
If I haven’t said so previously, I
want you to know that your  staff
did a great job… I  think  you and
your crew really  captured the
essence of our story  and they were
all very  accommodating,
encouraging and easy to work with.
Thanks for your efforts on our
behalf. Michael Manahan CFO

Qualcomm Inc
They are very
pleased with our

work to date and have since
assigned us new projects. Andrew
Hussey, Porter Novelli
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Redwood Consultants, LLC
" These guys are class act. The
package we did is called
MediaBlitz!...watch these guys they
are great! The CEO is a great guy
and delivers the goods. Jens
Dalsgaard, Managing Director

ROI CAPITAL GROUP, INC
ABSOLUTELY
AWESOME!!!
YOU ROCK!! It

was a total pleasure working with
you. We are very, very happy with
this. All our best.
Daniel Silver, CEO
ROI Capital Group, Inc
www.roicapitalgroup.com

SCAN
Spotlight and Level
III package was
instrumental in

getting new national legislation
passed. "I think your crews were
excellent in working with a complex
set of objectives and subject
matter. Your professionalism was
outstanding." Paul Kenkel,
Director of Public Relation

Six Flags Great Adventure
"Now that a few weeks
have passed since the
Opening Day of our
attraction “Quest for
Camelot Nights," I can

catch my breath long enough to tell
you what a tremendous success it
has been. Judging from the
thousands of “oohs" and “aahs"
this show is getting every night, the
show is a bonafide hit and we
greatly appreciate your fine team's
expertise and hard work in ensuring
its success.  I realize it took many
long and hard hours to provide the
specially formatted 70mm 8-perf
film. for projection on the World's
largest floating Aqua-Screen - 96' x
182'. I'm proud to say this
production is the largest outdoor

spectacular in Six Flags History
and is the only one of its type on
the East Coast. Thanks for helping
to bring it in on time, budget and
with quality that exceeds all
expectations. More to come, I'm
sure. Bob O'Neill Entertainment
Director

Sony Pictures
One of TVA’s oldest
and dearest clients.
Dozens of award-

winning campaigns awarded since
1984."Best cost to quality ratio
we've received to date." Jun
Takahashi Exec. V.P. Promotions

Space Adventures
Our latest
campaign for this
repeat client
resulted in

placements on Good Morning
America, The Today Show, CBS'
The Early Show, CNN (43 times!),
NBC Nightly News, Fox News,
MSNBC, CNBC, Bloomberg TV,
NY Times, and 790 broadcast
affiliates with at least one station in
every one of the top ten DMA's.
Results to date:  over 169 million
cumulative viewers in the U.S.
alone - setting a record for the
most watched VNR during 2004-
2005. Client’s PR firm gave TVA
the highest marks possible and
said they would definitely hire TVA
again.

Systems Paving
Thank you for
doing such a great
job... It has

proven to be a resounding
success...greatly increased our
sales by increasing our customer's
confidence in us and our product.
Please feel free to call me if you
need a reference. Rene' Jackson,
Mgr.
Here are the results of our field
survey:

• 81% of our sales team offer the
video to the client.

• 72% of the 81% watch it.
• 96% watch it in its entirety
• Top two reps (highest closing

percentages) - they offer the
video to 100% of the people.

Debbie Katz Marketing Manager,
Systems Paving Franchising, Inc.
You came through with flying
colors! Carol Worthington,
Worthington Levy Creative

Technicolor

"Best we've ever seen. Thank you
for making our project a success."
David Blaine, Sr. VP Worldwide
Marketing. Carrie Bissell, Sr. VP
Advertising

Universal Citywalk
Now that the dust
has settled and
Universal CityWalk
is officially open, I

wanted to take an opportunity to
pass along my sincere thanks for
the superb job you and your team
did in producing and distributing
electronic news coverage of our
grand opening event. Your
understanding of our needs and
your quick response to address
those needs was deeply
appreciated. The end product was
a tight, well-shot, well-edited piece
worthy of airplay on any newscast.
Again, thanks for the outstanding
job and I look forward to working
with you again.
Kim Reed VP Public Relations

Universal Studios, Hollywood
"You guys were great!
The project went great!"

Eliot Sekuler, Director of  Publicity
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